
COLLABORATIVE ACTIVITY
Social media awarness campaign on

a chosen topic

This project would be a collaboration between young people (Chautary Youth Club beneficiaries)
from Nepal and young people (scouts) from Luxembourg. The goal is to create a social media
campaign focused on a Sustainable development topic (Human rights, Climate change,
Migration, etc.). 
The activity is organized by ONGD-FNEL (Luxembourg) and its partner Umbrella Organization
Nepal (UON). This is of course a proposition, but the participants can suggest their own
adjustments. 

OBJECTIVES:
Connect young people from Luxembourg and Nepal.
Find common interests between the two groups.
Promote open-mindedness and understanding of different cultures.
Raise awareness on important global issues related to Sustainable Development.
This activity is a great opportunity to build connections between young people from different
backgrounds and work together on a global issue that affects us all.

ROLES OF THE NGOS ONGD-FNEL & UON:
Coordination of the whole project,
Guidance and support (Expertise, contacts…),
Moderation of the exchanges,
Review of the content and validation for posting.
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The campaign will be launched
simultaneously on social media in
both Nepal and Luxembourg.
Each team will share content in their
respective countries but also
collaborate to promote each other's
posts.
Participants will track the
campaign’s progress and engage with
comments and feedback from their
followers.
Participants can choose to create a
shared social media page or post the
content on their individual pages.

ACTIVITY OVERVIEW
INTRODUCTION &
TEAM BUILDING

Participants from both countries will meet
virtually for an introduction.
They will share their personal experiences,
interests, and challenges related to
sustainable development in their countries.
Small ice-breaking games to get to know each
other better.

Together, the participants will
select a theme related to
Sustainable Development Goals
(SDGs). Here are some examples:
Climate change, renewable energy,
waste reduction and recycling,
gender equality.
Both NGOs will gather the proposed
themes and vote on the final topic.

Participants will split into smaller
teams (design, content creation, and
video production).
Using online tools, they will work
together to create:

Campaign graphic charter.
Social media posts (photos,
graphics).
Short videos (reels or TikTok).
Informative text or stories.

After the campaign ends, the
participants can come together for
a final meeting to discuss the
results with the NGOs.
They will reflect on what they
have learned from each other and
how the campaign made an impact
(written, filmed or picture report).
Participants will share their
personal experiences and how the
collaboration influenced their
views on sustainability and global
cooperation.

CAMPAIGN PLANNING

Once the topic is chosen, participants
will brainstorm creative ideas for
the social media campaign.
Teams will decide on:

Key messages to share.
Platforms to use (Instagram,
TikTok, Facebook, etc.).
Content types (videos, posters,
infographics, stories).
Task list and Timeline. 

Working groups will be formed based
on participants' skills and interests.

CAMPAIGN LAUNCH

REFLECTION

CONTENT CREATION

CHOOSING A TOPIC


